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TRANSFORMING THE WAY WE VALUE THE 
OCEAN BY DEVELOPING A GLOBAL, ENGAGED 
AND INFORMED COMMUNITY OF THOSE WHO 

LOVE THE OCEAN



The TerraMar Project is a non-profit on a 

mission to transform the way people think 

about the ocean and value the seas by 

developing a global, engaged and informed 

community of those who love the ocean. 

Our primary organizational objective was to realize an 

ocean-specific Sustainable Development Goal in the United 

Nations’ post-2015 sustainability agenda. We built a broad 

coalition of experts, NGO’s, and citizens calling for an ocean 

SDG and worked closely with Small Island Developing 

States. As a result, the ocean became Goal 14, which allows 

for the Conservation and sustainable use of the oceans, 

seas and marine resources. 

The TerraMar Project is now shifting the main focus of our 

community to combating plastic pollution in the ocean.

Other areas The TerraMar Project supports include ocean 

science & research, sustainable fishing practices, effectively 

enforced marine protected areas, regulation of fishing vessels, 

clean energy solutions and science-based methods to fight 

ocean acidification and warming. 

The TerraMar Project leverages extensive experience and 

invaluable relationships, playing a vital role in federating 

existing data on ocean research, as well as government, 

private & NGO initiatives, making the organization a key 

reference point in the domain of ocean activism.

WE LOVE OCEANS

about The TerraMar Project



The ocean feeds billions of people, provides 

over half our oxygen, and creates the planet’s 

weather. 71% of the planet Earth is ocean 

and 64% – the high seas – lies outside of any 

single country’s jurisdiction. The high seas, 

representing 45% of the earth’s surface, are 

the most ignored, least explored, and largest 

unregulated part of the planet.

Overfishing, marine debris, ocean warming, 

ocean acidification, pollution, unsustainable 

development and one of the most preventable 

is plastic pollution, which is why The TerraMar 

Project is very focused on this area.

8 million metric tons of plastic

enter the ocean each year, and that 

amount is predicted to double to 

about 17.5 million metric tons by 

2025. Scientists also predict there will 

be more plastic than fish in the ocean 

by 2050. Every piece ever produced 

can still be found somewhere in the 

world. When it reaches the ocean,

it breaks down into smaller and

smaller pieces. Not only is it

impossible to clean at this point,

but millions of fish and birds mistake 

these microplastics for food.

The TerraMar Project is working with partners 

all over the world to prevent plastic entering 

the ocean by raising awareness about the risks 

of plastic pollution whilst educating on the 

impact of plastic waste and the alternatives to 

plastic use.  Currently, The TerraMar Project is 

launching a global call for both sponsors and 

competitors in the SEA FUTURE: A Plastic-Free 

Ocean competition, awarding an incentivized 

prize to the most innovative & feasible project 

for cleaning up plastics in our seas, with the 

objective of facilitating the project to fruition. 

WHY 
THE 

OCEAN? WHY IS 
PLASTIC

A HOT
TOPIC? WHAT

ARE THE
SOLUTIONS
TO PLASTIC 

POLLUTION?



Depth of THE TERRAMAR PROJECT 

AWARENESS-GENERATING PROGRAMS
The TerraMar Project stands by those 

who promote awareness, transparency 

and responsibility for the high seas and 

offers citizenship to the world’s first 

and foremost ocean community dedicated 

to sustainable management of the ocean. 

We have developed diverse touch-points to educate, influence and foster hope 

that we can collectively make a tangible impact on the future of the ocean. 

Whether it is through individual dedication, government support or corporate 

sponsorship, the power and quality of our programs translate into a unified 

voice heard by policy makers and represents a vast body of influencers.

Flexible and creative partnership opportunities are available for the majority of 

our programs.



ambassadorships
to species program 
Visitors to TerraMar may become an ambassador to a species, 

providing a voice for the voiceless. Ambassadors receive a 

certificate detailing their Ambassadorship, providing a unique 

connection to a marine creature. This is an excellent platform 

for building crowd-funding campaigns for animal-specific 

causes. Corporate sponsorship opportunities available.

virtual dive program 
Visitors to TerraMar may experience a virtual dive à la Google 

Street View, created and sponsored by the Catlin Seaview 

Survey, offering the ability to dive the most pristine coral reefs 

in the world.available.

The Daily Catch 
The Daily Catch, the go-to source in ocean news, delivers 

the best ocean, river and lake news from around the world 

directly to nearly 24,000 inboxes and is syndicated to an 

additional 2.3M+ annually through our partners’ websites. 

Corporate sponsorship opportunities available.

ocean passports program 
Visitors to TerraMar receive a personalized, free digital passport 

granting them virtual dual-citizenship to land and sea. Citizenship 

to the ocean creates a sense of belonging to our high seas 

community and ownership over the global commons, resulting 

in a deeper connection to the ocean and an increased interest 

in its sustainable management.

claim an ocean parcel program 
Visitors to TerraMar may claim, name and describe their very 

own ocean parcel and receive a deed with the details. An 

exceptional way to highlight geographically-specific experiences 

or causes, Ocean Parcels make meaningful mementos. 

Corporate sponsorship opportunities available.

TerraMar educational
resources program 
Visitors to TerraMar may access an educational platform, federating 

a wealth of resources on the world’s oceans, including sources 

from National Geographic, TED Studies & Oxford University, to 

name a few. 

Global Ocean TV program 
Visitors to TerraMar may view Global Ocean TV, our news channel 

dedicated to the dissemination of cutting-edge ocean news. 

Exclusive channel sponsorship available.

the programs



Customizing our Platforms for Corporate Communications

corporate sponsorship opportunities
The TerraMar Project has the capacity 

to work with your teams to creatively 

customize the most meaningful application 

of your brand and domain of activity to 

our platforms, giving you access to a vast 

and engaged audience.

Actions to publish & promote on the TMP 

platform include, but are not limited to:

•  Support ocean curriculum in educational 

programs providing recurring access to 4 million 

students worldwide

•  Website/email banner advertising and affiliate 

marketing available to highly curated audience

•  Trash clean up of River Systems and/or beaches  

in your community, fostering employee alignment 

& giftmatching opportunities

•  Support TrashX: a mobile ap that tracks and 

monitors ocean debris

•  Documentary distribution and affiliation: A 

Plastic Ocean

•  Sponsor the SEA FUTURE: A Plastic-Free Ocean 

competition

•  TMP co-branding for product launches, brand 

launches, Press & PR events

•  Flash-sales dedicated to clean ocean activities 

with a percentage of proceeds reverting to a 

specific TMP action/platform.

•  Purchase & Claim a Corporate Ocean Parcel & 

encourage like actions from employees.

•  Become an Ambassador to a particular Marine 

Species & encourage like actions from employees 

- great for sponsoring tags or naming opportunities 

•  Special sponsored publication opportunities 

available across The Daily Catch newsletter, the 

TMP website & social channels.

•  Sponsor the Ocean TV Channel and co-curate 

content with TMP & guest artists, activists.

•  Offer on-board experiences on yachts & cruise 

ships (Newsletter, Virtual Dive simulation, real-time 

posting to co-branded platform)

•  Corporate gift package of an Ocean Passport & 

TMP Burgee, designed by Shepard Fairey, the 

artist behind the Obama Hope campaign



A TMP Global competition

SEA FUTURE: a Plastic-Free Ocean

call for Sponsors & Competitors
Plastic pollution is one of the biggest issues affecting 

our marine environment, yet is also one of the most 

preventable. By utilizing an XPRIZE-style competition, 

together we can stem the tide of plastics entering 

our waterways by capturing the world’s imagination 

to provide an inspirational innovation.

bold goal
Plastic is ubiquitous to society, and becoming increasingly prevalent in the marine environment. 

A simple, cost-effective solution could prevent millions of tons of plastics from entering 

waterways, creating market and marketing opportunities alike.

defining the problem: fix a market failure
More than 200 million tons of plastic are produced annually, yet only a small proportion are 

captured, reused, or upcycled resulting in more than 8 million tons of plastic entering the 

marine environment every year.

audacious but achievable
Though this competition is bold and difficult, it’s also achievable and it’s conceivable that a 

small, youthful team can win.

time frame
A year-long, multi-phased competition will provide the path and momentum to creating an 

implementable solution within a reasonable time period designed to affect the foreseeable 

future. Clearly defined finish line with easy-to-understand rules and goals that are measurable 

and understandable by all.

telegenic and easy to convey
The winning of the competition itself is interesting and compelling, and has innate narratives 

that are able to be conveyed easily to our audiences.

vision + demonstration of breakthrough = hope
Inspires hope through our vision of a better future where winning teams are the proof that the 

world’s seemingly impossible problems can be solved.



An app for the Trash 
obsessed

trashX 
There are hundreds if not thousands 

of groups that clean “their” beach. 

As a group, united under one goal, 

and measuring our impact, we can do 

more…

• Why trashX?

COAST LINE
372,000 miles of coast 

line according to the 

most recent NASA 

Living Ocean study

COLLECT
TRASH

TAKE A
PICTURE

UPLOAD
COMPUTE
VOLUME

SCORE PRIZES

Log in.

Collect trash as 

an individual. Or 

join a team and 

collect trash as 

a team.

Empty the trash 

out of bag (or in 

bag depending 

on technology) 

and take a picture 

of trash you have 

collected or your 

team collected. 

Tag the beach. 

Upload the the 

image and click 

scan. 

Use the scan

volume icon to 

compute individual 

or team points 

based on volume 

of trash collected. 

(Need to find a 

way to measure 

volume accurately 

or amount of 

trash). Assign 

points based on 

how much trash 

collected.

See score of day, 

see personal total 

score, see team 

score.  Top Scores: 

See top individual 

score, see top 

team score.

Individual prizes, 

team prizes, beach 

party prizes

Measure Drive
attention

Promote
our mission

Deliver
tangible data 

on impact

Draw
funding and
promotion

Implement
real change

GARBAGE
8 million tons of 

garbage pour into 

the ocean every 

year

PLASTIC
Estimated that there 

are over 5.25 trillion 

pieces of plastic in 

our oceans now

LIMITED
RESOURCES
Limited dollars 

set aside to clean 

beaches

DISPARATE GLOBAL
COMMUNITY
Thousands of clean-beach

focused groups around the

world that are not connected

Unleveraged Power

JOIN US

1 2 3 4 5



dive into

THE TERRAMAR PROJECT DEMOGRAPHIC

Our platform federates a

community dedicated to the 

sustainable management

of the high seas. 

As a digital platform, our reach is international in 

scope with an engaged and aware audience across 

the globe. The TerraMar Project is a dually registered 

charity in The United States and in The United Kingdom, 

created to reflect this universal appeal. 

The depth of our management and citizenship includes 

an impressive and vibrant mélange of scientists, artists, 

policy & law experts, environmentalists, human & 

animal rights activists, conservationists, and better 

yet, a vast sampling of individual citizens with a passion 

for the ocean.

Our social media followership, ocean passport holders 

and The Daily Catch subscribers are increasing at a 

rate of 10% per month across the board, indicative of 

an exciting “blue” movement!



the audience

33%

26%

6%

8%

16%

11%25-34 years old

TOTAL 
WEB

TRAFFIC 
in 2015

18-24 years old

65+ years old

55-64 years old

45-54 years old

35-44 years old

73K+ followers

50K+ followers

95+K+ average pageviews/month

50+K+ unique visitors/month

31K+ The Daily Catch subscribers

22K+ followers

2015 WEB TRAFFIC LOCALISATION

YTD SOCIAL MEDIA

YTD WEB PAGE

Behavior of TerraMar Visitors: Heavy users of social media with high interactivity 

indices on Twitter, Snapchat, LinkedIn & G+

Sustainability is top-of-mind product attribute when considering purchases

Environmental policy is the primary driver when considering an issue position or 

political candidate

Spends 60+ hrs/wk online “Concern for the future” and “Social Responsibility” are 

primary mindsets and personal values that feed their decision-making processes

51%26%
17%

3%
3%



featured Citizens
Dr. Sylvia Earle
Explorer-in-Residence,

National Geographic Society 
 “I am thrilled to be a Founding Citizen 

of TerraMar and to celebrate the vital 

significance of the High Seas to all people 

everywhere.”

Prof. Murray Gell-Mann
Nobel Prize Laureate
 “I am proud to be a founding citizen of 

TerraMar.  It is vitally important that people 

everywhere work to develop a world regime for 

the preservation of the high seas and for the 

equitable sharing of the benefits that flow to 

humanity from those seas.”

Sir Richard Branson
Founder, Virgin Group
 “The ocean is our life force yet we are 

destroying it on all levels. While this essential 

ecosystem is at risk the good news is 

we can protect our ocean if we all come 

together to act now. Want to help save 

the ocean? Join us and become TerraMar 

Citizens.”

Nick Mason
Drummer, Pink Floyd
“Global citizenship of the high seas 

sounds like a really good scheme, 

and should be implemented before 

some gigundo corporation claims 

ownership and all the fish leave in 

protest.”

THE TERRAMAR PROJECT 



the Team
& Board of Directors

Inge Solheim
Polar Ambassador
Inge Solheim is the world’s foremost polar guide and explorer. He 

led Prince Harry and injured soldiers on expeditions to the North 

and South Poles. Inge has also produced and co-produced many 

television series featuring some of the world’s most remote areas, 

witnessing firsthand the decline of the polar regions. A native 

Norwegian, he’s joining TerraMar to save the poles by bringing 

attention to the least explored part of the planet:the ocean.

Kristin Lee Dufour
Strategic Communications
Kristin Lee Dufour has a deep experience in global marketing and communications and 

holds an MBA from The University of Texas. Having lived in iconic seaside port cities in 

France, Morocco and North America, Lee has a passion and profound respect for the 

ocean. Lee is also a conceptual artist exploring thought emerging at the conjunction of 

perception and representation of Time, and finds immense inspiration in the high seas.

Ghislaine Maxwell
Founder and President
Ghislaine Maxwell has a lifelong love 

and appreciation for the ocean. She is a 

successful businesswoman, holds a BA-MA 

from Oxford University, and is a helicopter, 

and deep water submersible pilot and a 

certified EMT.

Steven Haft
TerraMar Board of Directors
Steven Haft s erves as Advisor at LiveLOOK, Inc. and 

serves as Chair of Allscreen Studios at Burson-Marstel-

ler, LLC. As a producer, his productions have garnered 7 

Oscar Nominations, 8 Emmy Nominations and a Peabody 

Award. He has served as Chief Strategy Officer of the 

interactive marketing group at AOL. He has a 15-year 

career in Politics, Law and Public Policy.

Amir Dossal
TerraMar Board of Directors
Amir Dossal is a 25-year veteran of the United 

Nations, and was the UN’s Chief Liaison for 

Partnerships. As Executive Director of the UN 

Office for Partnerships, he managed the $1 billion 

gift by media mogul Ted Turner; and forged 

strategic alliances to address the Millennium 

Development Goals.

THE TERRAMAR PROJECT 

Rob Foos
Director of Development
Rob Foos holds a BS in Management from the U.S. Coast Guard Academy. He was 

a collegiate rugby player, winning a national championship. He commanded a ship, 

served on three regional fishery management councils, and led fundraising efforts 

across the federal government in south Florida. Growing upon the water in California, 

he loves exploring everything ocean related and is looking forward to his next 

adventure on the high seas



THE TERRAMAR PROJECT 

NOTABLE SUPPORTERS
AND MEDIA



BOARD APPLICATIONS
the TerraMar Project accepts applications for Board Member positions and seeks individuals 

with a passion for the ocean and the capacity to lend expertise in their field that ultimately 

contributes to our mission. Entry contribution $50,000.

Please contact The TerraMar Project for a customized corporate proposal and cost estimates.



CONTACT
THE TERRAMAR PROJECT

Ghislaine Maxwell,
Founder and President 

ghislaine@theterramarproject.org 

Tel: +1 (212) 535-6833

Robert Foos,
Director of Development 

rfoos@theterramarproject.org

Tel: +1 (508) 274-8072

www.theterramarproject.org

#teamocean

326 East 65th Street #326, New York, NY 10065

Sea Hope. Sea Change. Sea Future.

U.S. 501(c)(3) Nonprofit: 45-5091884 | UK Registered Charity: 1154106

Kristin Lee Dufour,
Communications Strategist 

kldufour@theterramarproject.org

Tel: +1 (214) 537-3655


